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TOM TAT

Muyc dich cia nghién ciru nay la xdc dinh mirc dé quan trong ciia cdc yéu 16 mar keting hén hop
trong quyét dinh chon truong Dai hoc ngoai cong lap (DHNCL) cua sinh vién. Cudc khdo sat 326 sinh
vién nam nhat ciia 10 tr. wong DHNCL tai thanh phé Hé Chi Minh diwoc tién hanh. Két qua da xdc dinh
07 yéu té mar keting hon hop giit vai tro quan trong trong quyét dinh chon trieong ciia sinh vién: nhdn
sw, co' s6 vt chat, chi phi dao tao, chirong trinh dao tao, quy trinh, dia diém dao tao, va chiéu thi. Dong
thoi, nghién ciru dé phdt hién sy khdc biét vé tam quan trong ciia trong quyét dinh chon trirong ciia
sinh vién giita cdc nhom truwong cé dic diém khdc nhau. Két qua nghién ciku nhdn manh ham ¥ quan
Iy trong linh vuc marketing gido dyc, gitip cdc truong quan tam hon dén viéc sir dung marketing hon
hop dé thu hit nguoi hoc.

Tir khoa: marketing hén hop, marketing gido dyc, dai hoc tw, chon truong ciia sinh vién.

ABSTRACT
The importance of marketing mix on students choice of private universities

The purpose of this study was to determine the importance of the marketing mix factors on
students ‘choice of private universities. The survey of 326 first-year students of 10 private universities
in Ho Chi Minh City was conducted. The results identified 7Ps of marketing mix that play important
roles in students’ choice: people, price, physical evidence, program, place, process, and promotion. At
the same time, this study explored differences of the importance levels of 7Ps on students’ choice among
various groups of universities. The research results gave managerial implications in the field of educa-
tional marketing to remind the universities to focus more on marketing mix to attract potential students.

Keywords: marketing mix, educational marketing, private university, students’ choice.

1. Giéi thi¢u

Theo bdo cdo ctia Bd Gido duc va Dao tao,
dén thang 12/2014 thanh phd HO Chi Minh (TP,
HCM) c6 12/60 truong dai hoc ngoai cong lap
(PHNCL) trén ca nudc. Cac truong DPHNCL
tap trung chu yéu tai Ha Noi va TP.HCM. Riéng
tai TRHCM ty 1& trudng PHNCL chiém 35,3%
(12/34 trudong). PHNCL la lya chon thit hai (sau
dai hoc cong 13p) ciia thi sinh d& thi tuyén va hoc
tap. Do do, trong qué trinh tuyén sinh, ngoai viéc
canh tranh véi cac truong dai hoc cong lap, ap
lyc canh tranh tryuc tiép gitta céc truong DPHNCL
rat 16n.

Hang ndm cac truong DPHNCL thyc hién céc
hoat dong marketing, truyén thong rat 16n nhim
danh thj phén, thu hut thi sinh & dam bao chi
tiéu tuyén sinh nhung tinh hinh tuyén sinh rat
khé khan. Trong nim tuyén sinh 2012, nhidu
truong PHNCL chi tuyén dugc 30% - 40% tdng
chi tidu duoc giao. Pén nim 2013, ¢6 t6i 25/60
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tredng DPHNCL trén ca nudc chi tuyén duoce dudi
50% chi tiéu tuyén sinh. Két qua tuyén sinh cua
céc truong DHNCL tai TR.HCM khong 6n dinh,
nhiéu trudng khong dat chi tiéu tuyén sinh qua
cac ndm. Tuy nhién, cfing theo thdng ké cua Bo
Gido duc va Pao tao (2/2015), c6 mot sd truong
nhiéu nim lién dat chi tiéu tuyén sinh, don cir
la Pai hoc Cong nghé TP.HCM (HUTECH).
Trong cc ndm qua trudng ndy rit quan tim ddy
manh hoat dong truyén thong, quang céo tir viéc
thay ddi bd nhan dién thuong hiéu dén danh
nhidu ngén sach cho quang c4o. Piéu nay cho
thdy ddu hi¢u HUTECH dang st dung market-
ing hdn hop mot cch hidu qua dé thu hut ngudi
hoc. Tuy nhién, néu chi ding qudng céo thi co
dt dé thu hat nguoi hoc? DHNCL cin nhiing
yéu t§ nao khac cua marketing hdn hop dé ting
ty 18 tuyén sinh? Hoat dong marketing ctia cac
truong PHNCL d6ng vai trd quan trong nhu thé
nio trong quyét dinh chon trudng cia thi sinh?
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Kot va Fox (1995) d4 chi ra ring marketing
gido duc (ddc biét la trong cac truong PHNCL)
c6 vai trod rat 16n 1a gitip céc truong dinh vi thuong
hi¢u, tang kha nang canh tranh, dam bao chi tiéu
tuyén sinh, st dung ngan sach hiéu qud trong xay
dung va thyc hién chién lugc marketing, quang
ba tuyén sinh. Hién nay, céc nghién ctru vé tAm
quan trong ctia marketing hdn hgp trong quyét
dinh chon truong dai hoc néi chung va BPHNCL
néi riéng tai Viét Nam rat hiém. Trong khi do,
viée xdy dung chién luoc marketing, hoat dong
quéang ba tuyén sinh ciia cac trudng cling can dya
trén viéc xem xét tAm anh hudng ctia market-
ing hdn hop dén quyét dinh chon truong. Vi vay
nghién ctru “Tam quan trong cia marketing hon
hop trong quyét dinh chon truong DPHNCL cua
sinh vién” 1a v6 cling cAp thiét hién nay.

2. Co s& ly thuyét

Khdi niém vé trivong dai hoc ngoai cong lgp

Theo khoan 2, didu 7, Luat Gido duc Pai hoc
(2012), cac truong DPHNCL la cac co s gido
duc dai hoc tu thuc (gdm ca cac trudng dai hoc
dan 1ap dang trong qua trinh chuyén dbi sang tu
thuc theo Luat Gido duc, 2005). Truong PHNCL
khéng bao gdm céc tredng nude ngoai (100%
vbn dau tu nude ngoai) va treong lién doanh (c6
gép von clia nude ngoai) dang hoat dong tai Viét
Nam.

Marketing gido duc

Kotler va Fox (1995) dinh nghia marketing la
qué trinh phan tich, 1ap ké hoach, thuc hién va
kiém soat cac chuong trinh da dwoc thiét ké dé
trao ddi céc gia tri v6i thi tredng muc ti€u, va
dat dugc muyc tiéu cia td chic. Trong linh vuc
gido duc, Foskett (1992) cho rdng marketing gido
dyc 1a qué trinh thiét ké va cung cp cac chuong
trinh ddo tao nham d4p tng nhu cdu x4c dinh cua
con nguoi va cdc nhém nguoi. Nhu vay, ching
ta c6 thé hiéu rang marketing gido duc la qua
trinh phan tich, thiét ké, lap ké hoach, thuc hién,
kiém soat cdc chuwong trinh dio tao nhim dap ing
nhu cdu ciia ngudi hoc va cong chiung dé thuc
hién cac muc tiéu cta to chire gido dyc. Market-
ing gido duc gitp xac dinh chat luong hé théng
gido duc, dinh hudng thi truong, dam bao cho cic
truong dat duoc cic myc tiéu vé thi phén, thuong
hiéu, tai chinh.

Marketing hén hgp trong gido duc

Marketing hén hop 1a cong cu khong thé thiéu
ctia marketing, gitip thyc hién tién trinh market-
ing mot cach hiéu qua. Marketing hon hop trong
gido duc dai hoc bao gdm cic cong cu ma cac
trudng dai hoc st dung dé gay anh huong dén
nhu cdu vé dich vu gido duc ma trudng cung cp
(Ivy, 2008). Nganh gido duc c6 diy du cac dic
diém ctia nganh dich vu nhu:

- Tinh v6 hinh: cic chuong trinh dao tao/
gido duc mang tinh v6 hinh, ngudi hoc khong
thé nhan biét, hinh dung, ding tht trude khi hoc,
khong danh gia duoc chét lugng sau khi hoc.

- Tinh khéng tach roi giita cung cip va tiéu
dung: Qua trinh day hoc va hoc xay ra déng thoi,
tai mot dia diém va thoi gian nhat dinh.

- Tinh khong dong déu vé chét luong: chuong
trinh hoc khong thé dugc cung cép hang loat, tap
trung nhu san xudt hang hoa. Cac truong kho
kiém tra chit lugng theo mot tiéu chun thong
nhit. Mit khac, sy cdm nhan ctia ngudi hoc vé
chit lugng chuong trinh hoc lai chiu tic dong
manh béi k§ nang, thai do cua giang vién (ngudi
cung cép dich vu). Strc khoé, su nhiét tinh cia
gidng vién vao budi sang va budi chiu c6 thé
khac nhau. Do vay, kho c6 thé dat dugc su déng
déu vé chét lugng giang day ngay trong mot
ngay. C6 nhiéu giang vién day cting mot mén thi
cang kho dam bao tinh ddng déu vé chit luong
ctia mon hoc.

- Tinh khong du trir dugc: chwong trinh hoc
chi tbn tai vao thoi gian ma né duoc cung cp
cho ngudi hoc, khong thé dy trit duoc.

- Tinh khong chuyén quyén sé hitu dwoc: khi
quyét dinh tham gia chuong trinh dao tao nao thi
ngudi hoc chi duge quyén tham gia hoc, dugc
hudng 1¢i ich ma chuong trinh mang lai trong
mot thdi gian nhit dinh ma khong thé chuyén
cho ai duoc.

Do d6 Kotler va Fox (1995) d4 phat trién mot
phién ban marketing hon hgp (7Ps) danh riéng
cho gido duc, gdm 7 yéu t4: chuong trinh dao
tao (Program), chi phi dao tao (Price), dia diém
dao tao (Place), chiéu thi (Promotion), nhan sy
(People), quy trinh (Process), va co s& vat chét
(Physical evidence).

Chwong trinh dao tao (Program)

Theo Wentling (1993), chuong trinh dao tao
(Program of Training) 1a mot ban thiét ké tong
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thé cho mot khod dao tao, cho biét toan b noi
dung cén dao tao, nhitng gi nguoi hoc dat dugc
sau khoa dao tao, quy trinh cAn thiét dé thuc hién
ndi dung dao tao, cac phuong phép dao tao, cach
thirc kiém tra, dénh gi4 két qua hoc tap va tit ca
phai dugc sip xép theo mot thoi gian biu chit
ch&. Piéu 41, Luat Gido duc (2005) ciing quy
dinh “Chuong trinh gido duc dai hoc thé hién
muc tiéu gido duc dai hoc, quy dinh chuén kién
thirc, k§ nang, pham vi va cu triic ndi dung gido
duc dai hoc, phuong phép va hinh thirc t6 chirc
hoat dong gido duc, cach thirc danh gia két qua
gido duc dbi véi cac moén hoc, nganh, nghé, trinh
d6 dao tao ctia gido duc dai hoc; bado dam lién
thong vai cac chuong trinh gido duc khac”. Nhu
vay chuong trinh dao tao khong chi phan anh noi
dung dao tao ma 1a cam két ctia trudng d6i voi
ngudi hoc vé qua trinh dao tao, diéu kién, cach
thirc, quy trinh té chirc, danh gi4 cac hoat dong
dao tao dé dat duwoc muc tiéu dao tao. Chuong
trinh dao tao 1a cac quyét dinh co ban nhit ma
céc td chire gido duc dai hoc phai thuc hién. Phat
trién chuong trinh dio tao dap tng dugc mong
mudn va nhu cdu cia nguoi hoc 12 hoat dong
marketing quan trong cho céc td chirc gido duc
(Hoyer va Mclnnis, 2001). Chwong trinh dao tao
cang chit lwong, hép dan, phii hgp vé6i nhu cdu
ngudi hoc thi truong d6 s& d& dang tuyén sinh va
c6 uy tin hon.

Chi phi dao tao (Price)

Lamb va cong sw (2004) cho rang chi phi hay
gia ca 13 s6 tién ma ngudi mua, tra tién cho nha
cung cép dich vu. Trong gi4o duc, Soedijati va
Pratminingsih (2011) cho rang chi phi lién quan
phan 16n dén van d& hoc phi. Hoc phi 14 khoan
tién ma cha me phai tra cho cic t6 chirc gido duc
dé con céi ciia ho c6 thé tham gia chwong trinh
dao tao ma trudng cung cip. Theo Kotler va Fox
(1995) chi phi gido dyc cho sinh vién, bao gbm
hoc phi, chi phi sinh hoat, chi phi vé cham s6c
strc khoe, tdm 1y va chi phi co hoi khi tham gia
chuwong trinh hoc tai mot truong dai hoc. Nhu
vay chi phi cia mgt chuong trinh gido dyc chinh
1a hoc phi. Ngoai ra chi phi con lién quan dén
cac ché d6 mién giam hoc phi, chinh séch hoc
béng, chi phi sinh hoat, cac loai chi phi khac.
Trong marketing gido duc, chién lugc gia ciing
la mét tuyén bd thuong hi€u quan trong. Mot
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trudng cé hoc phi cao c6 thé bao higu d6 1a mot
truong dai hoc cé giang vién, chuong trinh dao
tao, co s& tot hon.

Pia diém dao tao (Place)

Kotler (2008) cho ring kénh phan phéi ciia
truong 14 cach thirc ma trudng cung cip chuong
trinh gi4do duc dén sinh vién theo cach thuan tién
va dé tiép can nhét. Theo Soedijati va Pratmin-
ingsih (2011) thi kénh phan phdi dbi véi dich vu
gido dyc gdm céc 16p hoc duge td chirc tai céc
dia diém vét 1y clia cac truong hodc céc 16p hoc
duoc tb chirc truc myén. Tuy nhién, thuc té cho
thdy kénh phan phéi dich vu gido duc dai hoc tai
Viét Nam chi yéu 13 theo hinh thirc t6 chirc cac
16p hoc tai dia diém vt ly ctia cac truong. Hinh
thitc dao tao tryc tuyén dbi véi hé chinh quy
trong céc truong DPHNCL Viét Nam rit hiém.
Do d6, trong khudn khd cua thuc tidn, nghién
ctru ndy st dung khai niém kénh phan phdi nhu
1a dia diém dao tao hay vi tri dia ly cla truong
dai hoc. Theo Binsardi va Ekwulougo (2003),
dia diém dao tao 13 noi ma trudng dai hoc chon
dé cung cdp chuong trinh giang day nhim dap
tmg nhu ciu cta thi trwong. Cha me thudng
quyét dinh chon trudng dai hoc & vi tri gén nha
dé tién cho viéc di lai va viéc hoc cua con cai ho
(Lockhart, 2005).

Chiéu thj (Promotion)

Chiéu thi bao gbm tit ca cong cu ma truong
dai hoc c6 thé str dung dé truyén thong dén thi
treong thong qua: quang cdo, quan hé cong
ching, xtc tién ban hang (Ivy, 2008). Céc
trudng dai hoc c6 thé st dung chién luge kéo va
day trong viéc quang ba cac dich vu cia trudng
(Soedijati, 2006). Su két hop cac cong cu nay
gbm: marketing tryc tiép, khuyén mai, quang
céo, internet va tai trg (Rudd va Mills, 2008).
Nhu vay chiéu thi 1a téng hop cac cong cu ma
trudng dai hoc sit dung nhim truyén thong dén
khach hang, cong chung tiém ning nhu: hoc
sinh, phu huynh, thdy c¢6 gido phd thong trung
hoc, va gidi truyén thong. Muc tiéu quan trong
cua chiéu thj 1a xay dung thuong hiéu, gidi thi€u
va néng cao nhan thirc ciia cong chiing vé nhiing
hinh anh, thanh tyu, chuong trinh dao tao cua
truong. Céc hoat dong chiéu thi lién quan dén
hoat dong quang ba tuyén sinh cta truong gdm
céc kénh quang céo bao gidy, bdo mang, tivi, tu
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véAn sén truong, t6 chire cho hoc sinh tham
quan truong dai hoc...

Con nguoi (People)

Kotler va Fox (1995) xac dinh yéu t6 nhén
sw ctia marketing hdn hop trong gido duc dé
cap dén doi ngii giang vién va nhan vién hanh
chinh cua trudng, nhitng ngusi truc tiép cung
cdp dich vu va xdy dung quan hé khach hang,
Trong thuc té, nhan sy bao gém tat ca cac thanh
vién clia truong c6 thé phuc vy cho sinh vién
va phu huynh. Soedijati va Pratminingsih (2011)
cho rang, yéu t6 nhan sy chinh 1a d& cap dén kha
ning, k¥ niang, kinh nghiém va kién thirc cua
doi ngli nghién ctru khoa hoc va giang day. Lin
(1999) khing dinh rdng nhén sy 13 yéu té quan
trong nhét trong viéc dinh vi chét lwong cua mot
truong dai hoc. Doi ngil giang vién ndi tiéng,
uy tin, 6 hoc ham hoc vi 12 nhitng lgi thé trong
tuyén sinh. Thai d6 phuc vu sinh vién ca céc b
phan lién quan ciing 12 yéu t6 tao nén 4n tuong
t6t nhdm thu hut ngudi hoc dang ky vao truong.

Quy trinh (Proccess)

Quy trinh dé cap dén hé théng quan tri, van
hanh cia & chirc (Kotler, 2008). Trong giao duc
dai hoc, Ivy (2008) cho ring quy trinh gdm: quy
trinh thi tuyén, nhap hoc, danh gia khoa hoc,
t6 chtrc ky thi, phd bién két qua hoc tap va tét
nghiép. Soedijati va Pratminingsih (2011) xem
xét quy trinh bao gdm c& qua trinh hoc tap va
cac hoat dong x& hdi cta sinh vién khi tham gia
khéa hoc. Chiing ta c6 thé xem quy trinh trong
nén gido duc gdm quy trinh quan ly, tuyén sinh,
gidng day, hoc tap, cong tac xa hoi. Trong do,
mot trong nhitng quy trinh quan trong trong
tuyén sinh 1a quy trinh thi tuyén, nhap hoc - quy
trinh bién d6i mot hoc sinh phd théng tré thanh
mot sinh vién.

Co 56 viit chiit (Physical evidence)

Co s& vét chat 1a thanh phan hitu hinh cua
dich vu dugc cung cip (Ivy, 2008). Shah (2009)
cho rang céc thanh phén hiru hinh ma thi truong
dung dé danh gid mot truong dai hoc. Co sd vat
chit bao gdm céc bing chirng vat ly nhu toa nha,
phong hoc, thu vién, trang thiét bi, cong nghé
truong 4p dung trong giang day,... phan 4nh chét
lwong ctia dich vu gido duc. T4t ca cic co s6 vat
chit nay déng g6p vao an tuong diu tién, co tac
dong dén nam gidc quan, thu hut thi sinh chon

treong trong giai doan tuyén sinh.

Quyét dinh chon truwong ciia sinh vién v
khung nghién civu dé xudt

Tién trinh ra quyét dinh chon truong dai hoc
dé hoc tdp cta sinh vién 12 mot tién trinh rét
phirc tap. Quyét dinh nhdp hoc tai mot truong
dai hoc ndo d6 chi 1a mot phin trong tién trinh
ra quyét dinh, do d6 dé tim hidu v& vai trd clia
marketing hdn hop trong quyét dinh chon trudng
dai hoc, ching ta can hiéu dién bién tién trinh
ra quyét dinh chon trudng cda sinh vién. Theo
Hossler (1999), da sb cac nghién ctru tim hiéu
vé tién trinh ra quyét dinh chon treong déu dya
theo mé hinh Iya chon c6 tinh kinh té, mé hinh
lwa chon c6 tinh x4 hoi, mo hinh lya chon két
hop. Trong d6 md hinh két hop giai thich day
da nhét tién trinh va céac yéu t6 tac dong dén
quyét dinh chon trudng ciia sinh vién. Ni bat 1a
mo hinh ctia Chapman (1981), Jackson (1982),
Hanson va Litten (1989), Hossler va Gallagher
(1987). Viéc ra quyét dinh chon trudng cla sinh
vién c6 thé xem nhu 1a mot trong cac bude cua
tién trinh thyc hién quyét dinh mua hang trong
hanh vi ngudi tiéu ding theo quan diém market-
ing ciia Kotler va Fox (1995). C4c md hinh quyét
dinh va chon trudng cua sinh vién cung cip cai
nhin tong quan vé& hanh vi, qua trinh thuc hién
chon truong cling nhur céc yéu tb anh huéng dén
quyét dinh chon treong cua sinh vién trong ting
giai doan trong d6 c6 vai trd cyc ky quan trong
clia cac yéu t6 marketing hdn hop. Kotler va Fox
(1995) cling giéi thigu cac bién do lwdng cac khai
niém marketing hdn hop va khing dinh mdi nhan
t6 marketing hdn hop déu c6 vai trd nhét dinh
trong quyét dinh chon truong cua sinh vién. Mo
hinh cta ho dd duge cong nhén rong rai va kiém
dinh boi nhiéu nha nghién ctu nhu Soedijati va
Pratminingsih (2011), Ioan (2011), Shah (2009),
Sandra (2009), Alipour va cong su (2012). Tir
co s& gia thuyét trén, khung nghién ctru dugc dé
nghi nhu Hinh 1.

3. Phwong phap nghién ciru

Nghién ctru duge thyc hién qua 2 buédce: dinh
tinh va dinh lugng. Nghién ctru dinh tinh (dé xay
dung thang do marketing hdn hgp phuc vu cho
nghién ctru dinh lugng) duogc thuc hién trén 2
nhém ddi trong: (1) phéng vén tay d6i 03 chuyén
gia tw van tuyén sinh va dao tao cua céac truong
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Hinh 1: Khung nghién ciru dé xuét
DHNCL, (2) thdo luén nhém véi 20 sinh vién
nam I dai dién cho nhém truong tuyén sinh dat
chi ti€u va khong dat chi ti€u. Thang do khoang
5 diém tir (1) rét khong quan trong dén (5) rat
quan trong dung cho nghién ctru dinh lugng bao
gdm 49 bién quan sat, do luong 07 khia canh
marketing hdn hop. Ddi tugng khao sit chinh
la sinh vién ndm I cua 10 truong DPHNCL tai
TP.HCM duogc chon theo phuwong phap dinh mirc
Kkét hop thuén ti€n. Céac sinh vién nay vua trai
qua ky thi dai hoc nén d& dang hdi tuéng kinh
nghiém khi quyét dinh chon truong. C6 400 ban
cau hdi dugc phat ra, 375 ban cau hoi duge thu
v&, 326 ban cu hoi hitu dung duge dua vao xir
ly va phan tich. Cac phén tich dwoc thuc hién
dé kiém dinh cac hé s6 thdng ké Kaiser-Myer-
Olkin, Cronbach’s alpha nhim danh gia sy nhat
quan noi tai ciia cac khai ni€ém nghién ctru va
do tin cay cua thang do. Phép théng ké T-test,
ANOVA dung dé kiém dinh sy khac biét giita
nhém trudng dat chi tiéu tuyén sinh va nhém
trudng khong dat chi tiéu tuyén sinh; gitra cac
nhom truong c¢6 miic hoc phi khac nhau (hoc
phi thp, trung binh, cao) vé vai trd ctia cic yéu
t6 marketing dbi v6i quyét dinh chon trudng
DHNCL cta sinh vién.

4. Két qua nghién ciru

C6 326 ban cdu hoi trén 375 ban cdu hoi thu
vé pht hop véi huéng nghién ciru. Trong d6
nit chiém 69,3%, nam chiém 30,7%. Sinh vién
trang tuyén céc truong DPHNCL da s6 ¢6 hoc luc
kha va trung binh, chiém 83,7%. Thi sinh tring
tuyén vao truong PHNCL & nguyén vong 1 va
nguyén vong bd sung 1 chiém 74,5%, trong d6
nguyén vong bd sung 1 chiém gan 50%. Sinh
vién hoc tai cac trrong DPHNCL tai TP.HCM chu
yéu c6 ho khau thudng tra tai TRHCM (54,3%).
Da s6 sinh vién hai long vé truong Pai hoc ma
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minh da chon (87,5%).

Kiém dinh thang do

Két qua phan tich Cronbach’s alpha cho thiy
hé s6 cac nhan t6 c6 gié tri tir 0,749 dén 0,930
16n hon 0,6 nén cac thang do déu dat yéu cau vé
d6 tin cdy dé thuc hién phén tich nhan t§ EFA.
Két qua phén tich EFA cho hé s6 KMO = 0,908
v6i mirc ¥ nghia 0,00 trong kiém dinh Barlett’s
va rat trich duge 07 nhan td tai gia tri Eigen =
1,273 v6i phuong sai trich 1a 62,327 % (c6 nghia
1a 7 nhén t6 trich duoc giai thich duoc 62,327
% bién thién ctia dit liéu). Vi dit lidu thu thap
dugc, marketing hdn hop c6 bay thanh phan nhu
khung nghién ctru d& xuét.

Bang 1: Két qua phén tich nhan t6 EFA
marketing hén hop

x e
Bien Cic nhin tbchinh H so tat
nhan to
F1 Chuong trinh dao tac (Program)
PGl | Cé nganhhoc phuhgp 0,508 % Phuong
PG2 [ Cé tinhing dung thye tiéncao 0,672 sai trich:
PG3 | Candbi gitraly thuyétvéi thyc hanh 0,613 9,166
PG4 | Céandoi gitra thoi gian vdi khoi lugng dao tao 0,625 Cronbach’s
PG6 | Puge cdp nhitmdi 0,663 alpha: 0,829
PG7 | Co uytinve hoc thuit 0,699
PGS | Cé chitlugng 0,689
F2 Chi phi dao tao (Price)
PR1 | Phu hop kinhté giadinh 0,716 % Phuong
PR2 | Chédd thanhtodn linh hoat 0,665 sai trich:
PR3 | C6 chinhsich miéngidm hoc phi 0,714 8,803
PR4 | Chinhsich hoc bong hip din 0,584 Cronbach’s
PR35 | Congbo cic khoan thurd rang 0,545 alpha: 0,856
PR6 | Hoc phi én dinh trong suct khéa hoc 0,688
PR7 | Hoc phi twongimg chat luong dio tao 0.572
F3 | Dia diém dao tao (Place) % Phuong
PL1 | Ginnhahojcnha tro thuintiéndi lai 0.687 sai trich:
PL2 | Thudntiénchoviéclam thém 0.789 4,552
PL3 | Thuédntiéncho viéc hoe thém 0,630 5;;2?3?71657
F4 Chiéu thj (Promotion)
PM1 | Nhiéu ngudi ndi tot vé trudng 0,571
PM2 | Quéangcdo nhicutréntruyen hinh 0,781
PM3 | Quingcdonhi¢utrénbdoin, tap chi 0.863
PM4 | Quangcéo nhi¢utrénbido mang 0,832 % Phuong
PM5 | Quangcdo nhiéutrén mang xa hdi 0,849 sai trich:
PM6 | DE thiy trén cic cong cu tim kiém 0.607 15,734
PM7 | Website day du thong tin 0,545 Cronbach’s
PM8 | Twvan tuyénsinh trre tuyén hiéu qua 0,750 alpha: 0,912
PMO Nhi%l? h'o:;at d:(mg van nghé the thaoduge nhiéu 0.762
ngudibiétdén 2
IPM10 | Tuw van hudng nghiép tai trudmg cap 3 0.600
IPM11 | To chirc cho ngudi hoc tham quan tnrdng 0,755
IPM12 | Trudng cd tai trg cho cic hoat dong cong dong 0.590
F5 Nhan sir (People)
PP1 | Gidngviéndanh tiéng 0,552 o
PP2_| Gidngvién tam huyét, tantinh 0,650 %Phuong
PP3_| Giang vién gidng day c6 chat lugng 0,602 “; ;‘;‘21“
PP4 G.i;ang vién giao tiép c&i m, thin thién véi sinh 0,706 me;bach’s
2 alpha: 0,930
PP5 | Banlinh dao trudng quantimsinhvién 0,676 P ’
PP6 | Nhin vién phyc vu nhiét tinh vui vé 0,720
PP7 | Sinhvién cii gitip dd hd tro sinhvién méi 0.584
F6 Quy trinh (Process) % Phuong
PC1 | Quy trinhthi tuyénnhip hoe rd rang 0,906 sai trich:
PC2 | Quytrinhdao taord rang 0,902 5,371
s
PC3 Q!u): trinh dinhgid két qua hoc tdp cong bing, 0.578 :13:};1:3::;:;1459
10 rang
F7 | Cosd vit chit (Physical Evidence) 2
PE1 | Dico sodio tao 0,649 % Phuong
PE2 | Co s khang trang hiéndai 0.774 sa; ‘lr.l;;h:
PE3 | Thuvién nhiusich 0,671 C 2 s
PE4 | Khong gian rong rdi 0,694 alpha: 0,869
PE6 | Ung dung cong nghé hé trg hoc tip 0,694 pha: By
PE7 | Hé thongnha vésinh sachsé 0.619

Tim quan trong ciia marketing hén hop
trong quyét dinh chon truong

Mirc d6 quan trong ctia cac nhan td marketing
hén hop ddi véi quyét dinh chon truong DPHNCL
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clia sinh vién duoc thé hién qua tri trung binh
va d6 1éch chuén. Nhin tdng thé, sinh vién cho
ring cac yéu t marketing hdn hop rat quan trong
trong qua trinh xem xét dé ra quyét dinh chon
truong DPHNCL (tri trung binh tir 3,35 dén 4,07).
Tuy nhién, 4 yéu t6: nhan su, co s& vat chét, chi
phi dao tao, chuong trinh dao tao cé gia tri trung
binh twong dwong nhau (& muc 4-quan trong).
Phép kiém dinh trj trung binh ctia mau phéi hop
tirng cdp (Paired samples T-test) dé kiém tra 4
yéu t6 nay that sy co tAm quan trong nhw nhau
ddi v6i quyét dinh chon trudng PH NCL ciia sinh
vién khong? Bang 2 cho thiy két qua kiém dinh
su khac nhau vé tAm quan trong cua cac yéu tb
nhan su, co s¢ vat chit, chi phi dao tao, chuong
trinh dao tao va yéu t6 quy trinh, dia diém dao
tao, chiéu thi théng qua 9 cip so sanh.

Bang 2: Két qua kiém dinh trj trung binh
mAiu phdi hop tirng ciip ciia 7 yéu t6 market-
ing hén hop

. P Tri Aa . .
; Cip sosinh trung | D3 Keb | g g | M §
voi dg tin cay 95% binh chuan ‘7| nghia

0,00372 | 0,59779 | 0,113] 0,910
0,02629 | 0.68070 | _ 0,697| 0.486
0,11700 | 0,64467 | 0,594 0,553
0,02257 | 0.68603 [3,277* | 0,001
0,11328 | 0,67175 |3,045* | 0,003
-0,09071 | 0,66127 |-2,477* | 0,014
0,16024 | 0,88905 [3,254* | 0,001

Cip 1|Nhin sy - Co s vat chat

Cip 2|Nhén sy - Chi phidio tao

Cip 3|Co s& vat chat - Chi phidao tao

Cip 4|Nhén sy - Chuong trinhdio tao

Cip 5|Co sd vit chit - Chuong trinhdio tao
Cip 6| Chi phidao tao- Chuongtrinhdao tao
Cip 7|Chuong trinhdio tao— Quy trinh

Cip 8|Quy trinh—Dja diem dao tao 0,26994 | 1,14641 [4,251* 0,000
Cip 9|Pia diém dao tao— Chiéu thi 0.16769 | 0.90275 [3.354* 0,001

Ghi chii: *Mike Y nghia théng ké p<0,05

Qua bang trén, c6 thé két luan rang khong co
sy chénh 1&ch c6 ¥ nghia théng ké vé tim quan
trong cua 3 yéu t6 nhan su, co s& vat chét, chi
phi do tao. C6 sy khéc nhau c6 y nghia théng
ké vé& tAm quan trong cuia cac yéu t6 con lai vi 3
yéu t6 trén. Bang 3 cho biét tAim quan trong ctia
7Ps trong quyét dinh chon truéng DH NCL cua
sinh vién.

Bang 3: Xép hang mitc d0 quan trong ciia
cic yéu td marketing hon hop

Mife d6 quan trong Tén yeu to Tri trung binh
Bayéutdquantronghang | Nhinsy 4,07
dau Co s& vat chat 4,07
Chi phi dio tao 4.04
Yéu t6 quan trong thir 4 Chuong trinh dao 3,95
tao
Yéu to quan trong thie 5 Quy trinh 3,79
Yéu td quan trong thr 6 Dia diém dao tao 3,52
Yéu td quan trong thir 7 Chiéu thi 3,35

So sanh vai trd cta marketing hdn hop giita
nhém dat chi tiéu tuyén sinh va nhém khong dat
chi tiéu tuyén sinh

Theo két qua téng hop tir B Gido duc va Bao

tao (2/2015) thi trong 10 treong PHNCL duoc
chon dé khéo séat c6 2 nhém treong: nhom dat chi
tidu tuyén sinh va nhém khong dat chi tiéu tuyén
sinh qua cAc nam. Gia dinh ring, mét trurdng tuyén
sinh dat chi tiéu néu ty 18 tuyén sinh cia 4 nim
(2010-2013) 1én hon hodc bang 100%, nguoc lai
s& khong dat chi tiéu tuyén sinh, voi: Ty 18 tuyén
sinh = (tbng chi tiéu tuyén sinh 4 nam / tng luong
thi sinh tuyén dwoc 4 nam) *100%. Bang 4 phén
nhém cac truong theo két qua tuyén sinh.

Béng 4: Tinh hinh tuyén sinh cic trudng
trong 4 nam (2010 — 2013)

Chi tiéu I;:f;“ng
Stt Truong tuyen sinh Tylé | Nhém
sinh thyre té
1 | Pai hoe VinLang 8,700 | 11,789 | 136 %
2 | Pai hoc Ngoai ngi¥ Tin hge TP.HCM 5,600 | 6,072 | 108 % Pat
3 | Pai hoec Cong nghé Sai Gon 3,400 3,626 107 % 2
4| Pai hoc Nguyén Tat Thanh 1,500 | 1,569 | 105%
5 | Pai hoe Congnghé TP.Hem 12,400 | 12,456 | 100 %
6 | Pai hocHoa Sen 6,800 6,552 96 %
7 _| Pai hoc Quéc té Hong Bang 8,800 | 7,060 | 90% | Khong
8 | Pai hoc VinHién 2,800 2,086 75 % dat
9 | Pai hoc Céng nghé Théngtin Gia Dinh 1,650 855 52%
10 | Pai hocKinh té Tai chinh TP.HCM 2,200 1,003 46 %

Nguon: Tong hop tir s6 liéu B Gido duc va
Dao tao cung cdp (2/2015)

Nhim kham pha sy khac biét vé tAim quan trong
ctia cac yéu t6 marketing hdn hop dén quyét dinh
chon truong PH NCL cuia sinh vién gitta 2 nhém
trudng trén, phép kiém dinh trung binh hai mau
doc 1ap (Independent sample T-test) dugc st dung.

Bang 5: Vai trd khac biét cia cac yéu t6
marketing hon hop

Tri

Yéu t6 Nhém trwong trung De lgch Gliitr} Ml!c_y
. chuan t nghia
binh
Chuong trinhdao | Pat chitiéu (n=161) 3,9130 | 0,60760
tao K_llongdgr chitiéu 3,9913 | 0,68959 -1,087 | 0,278
(n=165)
Chiphidao tao Pat chitiéu 4,1207 | 0,67755 ¥
Khongdat chi tiéu 3,9680 | 0,77485 1,892 0,09
Pia diemdao tao | Pat chitiéu 3,6149 | 0,91330 *
Khéng dat chitiu 3.4323 [ 0.03576] 782" | 0.076
Chiéu thi Dat chitiéu 3,3960 | 0,86883
Khéng dat chitiéu 3,3146 | 0,70904 0,925 | 0,356
Nhin sy Dat chi ti¢u 4,1429 | 0,70258
u 2 *
Khongdatchitiéu | 3.9983 | 0,79867] 117>+ | 0:084
Quy trinh Pat chitiéu 3,6625 | 0.93541 " %
Khéng dat chitiéu 3,9192 | 0,84114 42,606 9,010
Co sd vt chat Dat chiti¢u 4,1253 | 0,62833
Khéngdat chi tiéu 4.0081 | 0,82635 L1443 | 0151

Ghi chii: *Mikc y nghia théng ké p<0,1

Béng 5 cho thiy v&i d6 tin cdy 90%, khong cé
su khac biét c6 y nghia thdng ké vé tim quan trong
trong quyét dinh chon trudng cia sinh vién giita
hai nhém truong dbi véi cac yéu td: Chuong trinh
dao tao, chiéu thi, co s¢ vat chit (vi p>0,1). Nhung
chi phi dao tao, dia diém dao tao, nhan su, quy
trinh ¢ vai tro khéc nhau trong quyét dinh chon
truong cua sinh vién gilta 2 nhém treong (p<0,1).
Theo do, sinh vién ciia nhdm truong khong dat chi
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tiéu tuyén sinh cho rang yéu té quy trinh quan
trong hon sinh vién nhom trueong dat chi tiéu.
Sinh vién nhém trudng dat chi tiéu tuyén sinh
lai d4nh gi4 chi phi ddo tao, dia diém dao tao,
nhéan sy quan trong hon so véi sinh vién nhom
truong khong dat chi tiéu.

So sdnh vai tro ciia marketing hon hop giita
nhém hoc phi cao — trung binh — thép

Theo tai liéu nhiing diéu can biét vé tuyén
sinh DPH-CD (2013) thi cac truong déu cong
khai mtrc hoc phi ctia minh. Nghién ciru nay
chi xét mirc hoc phi clia chwong trinh dao tao
bang tiéng Viét ctia c4c truong dya trén mirc hoc
phi trung binh ctia cic nganh dao tao. Mitc hoc
phi trung binh = (mirc hoc phi nganh cao nhét +
mitic hoc phi nganh thdp nhit)/2. Viéc phan loai
céc trudng vao nhém c6 mire hoc phi cao, thép,
trung binh cin cir twong dbi qua so sanh mirc
hoc phi cta truong d6 vdi mac hoc phi trung
binh ctia c4c trudng nghién ctru (tdng hoc phi
cac truong/10, twong duwong khoang 17,5 triéu
dong).

Béng 6. Phan nhém cac truong theo mic
pgc phi céng bé nim 2013

Trwdong Boe ph trang Nhém
® binh/nam

Pai hocKinh té Tai chinh TP.HCM 88,8 triéu
Pai hoc Hoa Sen 43,8 tridu Cao
Pai hoc VanLang 19 triéu
Pai hoc Cong nghé TP.HCM 16,8 trigu
Pai hoc Quéc té Hong Bang 16,5 triéu
Pai hoc Nguyén Tat Thanh 16,4 triéu Trung
Pai hoc Ngoaingir Tin hoe binh
TP.HCM 16 triéu
Pai hoc Cong nghé Théngtin Gia
Dinh 12 trigu
Pai hoc Vin Hién 10 triéu Thép
Pai hoc Cong nghé Sai Gon 7.15 tridu

Nguon: Téng hop tir tai lieu “Nhing diéu
can biét vé tuyén sinh DH-CP ndm 2013”

Két qua phan tich ANOVA (bang 7) cho thdy
v6i do tin cay 95% thi c6 sy khac biét c6 y nghia
thdng ké v& tdm quan trong cua 7 yéu t6 market-
ing hdn hop trong quyét dinh chon truong gitra
cac sinh vién ctia 3 nhom trudng c6 mirc hoc
cao, trung binh, thép.

Sinh vién nhom trudng c6 hoc phi cao danh
gi4 nhém yéu tb quan trong hang déu 1 chuong
trinh dao tao, co s& vat chét, quy trinh, nhan su,
tiép theo 1a chi phi do tao, chiéu thi, dia diém
dio tao. Didu nay ciing d& hiéu vi khi ho da chip
nhan mtrc hoc phi cao thi ho doi hoi chuwong trinh
dao tao, co s& vat chit, quy trinh, nhan sy phai
ddng b va twong xing v6i muc hoc phi. Sinh
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vién nhém trudng cd mirc hoc phi trung binh thi
danh gid nhéan sy va chi phi dao tao quan trong
nhat, ké dén 1a co s¢ vat chét, chuong trinh dao
tao, tiép theo 1a hai yéu t& quy trinh, dia diém
dio tao, cudi cing 1a chidu thi. Chung ta thiy
rang nhém truong c6 mirc hoc phi trung binh
16 (chiém 50% sb truong PHNCL tai TR.HCM)
nén sinh vién nhém nay can nhéc, so sanh k§ hai
yéu t6 ma ho cho 1a quan trong nhit dé 1a chi
phi dio tao va nhan su giita cac trudng dé co lua
chon t6t nhit. Sinh vién nhom treong cd mirc
hoc phi thp lai cho ring nhom yéu t6 co s vat
chét, chi phi dao tao, nhan su 1a quan trong nhét,
tiép theo 1a chi phi dao tao, nhém yéu t6 quy
trinh va chuong trinh dao tao, dia diém dao tao,
cudi ciing 14 chiéu thj. Hoc phi thip bio hiéu co
sO vat chit va nhan sy khéng duogc tdt nén sinh
vién nhém trudng hoc phi thap dic biét tim hiéu
k¥ ludng 3 yéu tb nay. Cac tredng c6 cung muc
hoc phi thip nhung néu truong ndo c6 co sé vat
chit va d6i ngii nhan sy t6t hon s& 1a wu thé dé
thi sinh lya chon truong dé dé hoc tap. Tuy co
su khac nhau vé mirc do tAm quan trong cua cac
yéu t& marketing hdn hop trong quyét dinh chon
truong cua sinh vién ba nhom truong cd mirc hoc
phi cao, trung binh, thdp nhung c6 diém chung
la4 yéu t6 nhén sy, co s& vat chét, chi phi dao
tao, chuong trinh dao tao déu thudc nhom yéu t6
quan trong hang dau. Piéu nay cling phu hop véi
két qua kiém dinh tAm quan trong clia cic yéu
t6 marketing hdn hop dbi véi quyét dinh chon
truong dai hoc ngoai cong 1ap ciia sinh vién.
Bing 7: Két qui phan tich ANOVA

Tri o o | Mire
Yéu to Nhém trong trung | Dolch | Gid trj ¥
» o chuan F L.
binh nghia
Hoc phicao (n=71) |4,1147 | 0,66333 | 11.030* | 0,000
Chuong trinh Hoc phi trung binh
dio tao (n=156) 4.0339 | 0,57329
Hoc phi thap (n=99) | 3,7085 | 0,69265
Hoc phi cao 3.8149 | 0.86202 | 13,122% | 0,000
Chiphiddotao | Hoc phitrungbinh |4,2509 | 0,61587
Hoc phi thap 3,8802 | 0.71391
Hoc phi cao 3,1221 | 0.95326 | 9,215% |0,000
Dia diém do tao | Hoc phitrungbinh | 3,6709 | 0,89442
Hoc phi thap 3,5758 | 0.88681
Hoc phi cao 3,3603 | 0,61169 | 3,233* | 0,041
Chiéu thi Hoc phitrungbinh | 3,4530 | 0,84249
Hoc phi thap 3,1961 | 0,80534
Hoc phicao 4.0402 | 0.81680 | 11,041* | 0,000
Nhin sy Hoc phi trungbinh | 4,2491 | 0,62236
Hoc phi thap 3.8081 | 0,82500
Hoc phicao 4,0798 | 0,84977 | 4.803* | 0,009
Quy trinh Hoc phitrungbinh | 3,7009 | 0.89056
Hoc phi thap 3.7306 | 0.90561
Hoc phi cao 4,1009 | 0,78855 4,280 | 0,015
Co sé vat chit Hoc phitrungbinh | 4,1613 | 0.61388
Hoc phi thip 3,8906 | 0.84387

Ghi chii: *Mikc y nghia thong ké p<0,05
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5. Giai phap cho cac yéu té ciia market-
ing hon hop trong quyét dinh chon trwong dai
hoc ngoai cong 1ap ciia sinh vién

Tir két qua nghién ctru, c6 thé két luan 7 yéu
t6 marketing hdn hop c6 vai trd quan trong trong
quyét dinh chon truong DPHNCL ctia sinh vién
gém: chuong trinh dao tao, chi phi dao tao, dia
diém dao tao, nhan su, chiéu thi, quy trinh, co
s& vat chét. Két qua nay phit hop véi cac nghién
ctru cia Kotler va Fox (1995), Shah (2009), Toan
(2011), Soedijati va Pratminingsih (2011). Déi
v6i cac truong PHNCL néi chung, trong 7 yéu
t6 marketing hdn hop thi 3 yéu t6: nhan sy, co s¢
vét cht, chi phi dao tao cé tam quan trong hang
dau dén quyét dinh chon truong cla sinh vién.
Ba yéu t6 nay két hop ddng bo v6i nhau, truong
c6 mic hoc phi (chi phi dao tao) cao bao hiéu
truong d6 s& cb co sé vat chat tot, giang vién
giang day c6 chét lugng. Cac yéu t6 quan trong
tiép theo trong quyét dinh chon truong ciia sinh
vién DPHNCL la chuong trinh dao tao, quy trinh,
dia diém dao tao, chiéu thi. Khong c6 su khéac
biét c6 y nghia thong ké v& tim quan trong cua
3 yéu t6 chwong trinh ddo tao, chiéu thi, co s&
vt chét trong quyét dinh chon trudng BPH NCL
gifta sinh vién hai nhoém truong dat chi tiéu va
khong dat chi tiéu tuyén sinh. C6 su khéc biét
c6 y nghia théng ké vé tAm quan trong ciia 4 yéu
tb chi phi dao tao, dia diém dao tao, nhan sy, va
quy trinh. C6 sy khac biét v& tim quan trong ctia
7P trong quyét dinh chon trudng ctia sinh vién
gifta nhom trueong c6 muc hoc phi cao — trung
binh — thép.

Sandra (2009) cho ring cac yéu t6 market-
ing hdn hop 1a cong cu tuyét voi dé tao ra théng
diép hodc gia tri dé truyén thong dén dbi tugng
muc ti€u trong cac chién dich marketing. Hién
nay cac truong DPHNCL dang chay dua thuc
hién chiéu thi qua céc hoat ddng quang cao, tu
vAn tuyén sinh,... V& thuc té, yéu t6 chiéu thi
chi déng vai trd quan trong trong viéc truyén
théng, dwa nhitng thong tin v& 6P con lai dén voi
cong ching. Sinh vién, phu huynh, xa hoi biét
dén trrong nhu thé nao, phén 16n dua vao chiéu
thi. Tuy nhién né chi 14 kénh cung cip thong tin
mang tinh chat xuc tac, chir khong déng vai tro
quyét dinh. C6 nghia 1a sinh vién chon trudng
DHNCL 1a vi chét lugng giang day hay nhan su,

co s& vat chat, chi phi phu hop, chuong trinh dao
tao tot. D6 1a cac vén dé cbt 161 ma cac truong can
tap trung dau tu, tao sw khac biét dé truyén thong
dén cong chung.

Vé nhdn sy: Ban lanh dao cin c6 c4i nhin
ding din vé xay dung doi ngll nhan sy than thién,
nhiét tinh, tan tdm phuc vu sinh vién. X4y dung
doi ngli gidng vién that sy c6 chét lugng (trinh do,
phuong phép giang day) va giao tiép coi mé than
thién v&i sinh vién. Dgi ngii giang vién danh tiéng
12 mot loi thé cua truong DPHNCL, tuy nhién sinh
vién van quan trong vin d& chit luong giang day
thuc t& hon 13 b& ndi. Nhan vién céc phong ban,
b6 phan hanh chinh can c6 thai d6 nhiét tinh, vui
veé khi phuc vu sinh vién. Thuong xuyén sinh hoat
v6i sinh vién dang hoc tai truong vé viéc cha dong
gitp d& nhau va hd trg tin sinh vién trong qua
trinh hoc tap, rén luyén tai truong. Piéu nay sé
tao ra mdi truong hoc tap than thién, lanh manh,
twong hd; Tao diéu kién dé yéu t6 truyén miéng
(WOM) phat trién manh trong cong ddng sinh
vién, lan toa t&i cac ddi tuong khéc.

Vé co s vit chit: Cac truong DHNCL nén
quan tdm dau tu xdy dyung, cai tao co s& vat chat.
Trong qué trinh tim hiéu, tham quan dé& nop hd
s0, sinh vién va phu huynh thudng quan tim dén
hinh anh bé ngoai cua trudng: co sé cla truong
phéi khang trang, hién dai, sach s&. Sau khi nhap
hoc, trudng can dam bao c6 di co s¢ phuc vu dao
tao (khong gian — dién tich xay dung dé t§ chirc
16p hoc), nén c6 khong gian rong rdi dé sinh vién
c6 thé ty hoc hoic thu gidn ngay tai truong. Ung
dung cong ngh¢ thong tin, trang thiét bi hién dai
dé hd trg day va hoc (méy chiéu, hé théng wifi,
thiét bj nghe nhin,...), thu vién, tai liéu tham
khéo, tai liéu giang day phong phu.

Vé chi phi dao tgo: Céc trudng can xac dinh
16 phan khuc thi truong, ddi tuong sinh vién, tir
d6 dinh gia (mtc hoc phi) cho phtt hgp nhim ting
loi thé va kha ning tuyén sinh. Cong bd cac khoan
thu chi ngoai hoc phi 15 rang va én dinh hoc phi
(khong tang hoc phi) trong toan khoa hoc cua sinh
vién. Can dam bao hoc phi ma phu huynh b6 ra
s& trong xtng véi chat lwong dao tao ma con ho
nhan dugc. Céc chinh sdch v& mién giam hoc phi,
ché do thanh toén linh hoat hoic ché d6 hoc bong
hip dan ciing 14 cac yéu t6 tao nén lgi thé canh
tranh cua truong.
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Vé chwong trinh dio tao: Cac truong
DHNCL nén chi trong dén xdy dung chuong
trinh ddo tao cé cht luong, dugc cdp nhat moi
vé kién thire va c6 tinh g dung thyc tién cao.
Tinh ng dung thuc tién cao c6 nghia 1a chuong
trinh dao tao can gén v&i nhu cau thue té cia xa
hoi, dap ung yéu cdu cua thi truong viéc lam.
Chuong trinh dao tao cua trudng cling can diy
manh hoat dyng nghién ctru khoa hoc, xay dung
uy tin v& hoc thuat ddi véi xa hoi. Ngoai ra,
chuong trinh dao tao cin cén ddi gitra ly thuyét
v6i thuc hanh, cin d6i gitta thoi gian v6i khéi
lugng dao tao gitp sinh vién linh hoi t&t nhat
céc kién thirc va k§ nang ma chuong trinh dao
tao dem lai.

Vé quy trinh: DGi véi thi sinh dang trong qua
trinh tim hiéu cac truong PHNCL dé thi tuyén,
xét tuyén thi quy trinh thi tuyén nhép hoc dugc
ho rit quan tim. Do d6 cac trudng nén cong bd
16 rang quy trinh huéng dan sinh vién ghi hd so,
xét tuyén/thi tuyén, c4ch thirc nhap hoc dé sinh
vién yén tdm ndp hd so du tuyén. Song song do,
can cong bd cac quy trinh dao tao huéng din
viée day va hoc, quy trinh danh gia két qua hoc
tap 16 rang. Theo quan diém cua sinh vién thi 3
quy trinh anh hudng 16n nhét dén ho trong qué
trinh dao tao d6 1a: quy trinh thi/xét tuyén - nhap
hoc, quy trinh ddo tao, quy trinh danh gia két
qua hoc tap. Céc truong nén dac biét quan tdm
xdy dung céc quy trinh ndy bai ban va cong bd
13 rang trén website hogic céc phuong tién truyén
thong khac dé tao loi thé tuyén sinh.

Vé dia diém dao tgo: Két qua nghién ctru
ndy cho thdy trén 50% sinh vién cac trueong
DHNCL tai TP.HCM c6 hé khau thuong tra tai
TP.HCM. Do do, cén ctr vao vi tri dia ly hién tai,
céc truong nén chon cic truong trung hoc phd
thong gén cac co so dao tao cta trudng minh dé
thuc hién cac chién dich quang b4 tuyén sinh.
Vi trf cta céc truong DPHNCL nén & cac trung
tAm thanh phd dé thudn tién cho viéc hoc va lam
thém. Tuy nhién, chi truong ctia nha nudce la doi
cac truong DH ra ngoai thanh nén cac truong
can c6 k& hoach hd trg sinh vién trong viéc tim
nha tro, hoc thém va lam thém.

Vé chiéu thi: Chiéu thi 13 yéu t6 quan trong,
céu ndi dé truyén tai thong diép (dic biét 1a
6P trén) cua truong dén cong ching muc tiéu,
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trong d6 c6 sinh vién va phu huynh. Trudc hét
cac truong PHNCL nén t6i wu héa ndi dung trén
website truong; tdi uu hoa cong cu tim kiém dé
thi sinh dé dang tim thdy cac van dé& ma ho quan
tAm vé trudng trén cac cong cu tim kiém (google,
bing, yahoo,...). Tiép theo, cc hoat dong quan
h¢ cong dong (PR) nhu: tu vén huéng nghiép
tryc tiép tai céc truong trung hoc phd thong, tb
chirc cho hoc sinh tham quan co s& dao tao cua
truong, cac hoat dong vian nghé thé thao trong
sinh vién, tai trg cong ddng ciing cin duoc day
manh dé quang ba hinh anh cia truong rong réi
dén dbi tuong tuyén sinh. Ddi voi quang cdo,
cdc truong nén wu tién thir ty cic phuong tién
truyén théng nhu: quéng cdo trén mang x& hoi
(facebook, youtube,...), trén bdo mang, sau d6 1a
béo gidy va truyén hinh. Chiéu thi dong vai tro
dic lyc trong xdy dung thuong hiéu cta truong
DHNCL, gitp cho cong ching tiép nhan nhitng
thong diép c6 chu y cia truong dai hoc theo
huéng tich cyc, c6 lgi cho truong. Néu 6P cua
truong tot ma chiéu thi khong tét thi loi thé canh
tranh cua truong sé& bi anh hudng khong nho, dic
biét 1a két qua tuyén sinh.

6. Két ludn va khuyén nghj

Tur két qua nghién ctru, c6 thé két luén 7 yéu
té marketing hdn hop cd vai tro quan trong trong
quyét dinh chon truong dai hoc ngoai cong 1ap
clia sinh vién. Mdi trudng vAn nén thuc hién cai
tién ddng bo 7P, tuy nhién tlly theo ddi twong
nham t&i ma trong chién lwgc marketing, truyén
thong mdi trudng can dua ra nhiing thong diép,
thé manh ciia minh dén cong chung. Nhom
trudng c¢6 muc hoc phi cao nén tao sy khic biét
phuc vu phén khuc thu nhap cao bang céch tap
trung nhdn manh cac yéu t: chuong trinh dao
tao, co s& vat cht, quy trinh, nhén sy, sau dé 1a
chi phi dao tao, chiéu thi, dia diém dao tao. Nhém
truong DPHNCL cé mitc hoc phi trung binh nén
tap trung vao yéu t6 nhan sy va chi phi dao tao,
tiép theo 14 co s& vt chét, chuong trinh dao tao,
quy trinh, dia diém dao tao, chiéu thi. Dbi véi
nhém trudng DPHNCL c¢é mirc hoc phi thip, nén
tap trung vao yéu té co s& vat chat, tiép theo 1a
chi phi dao tao, nhan sy, quy trinh, chwong trinh
dao tao, dia diém dao tao, va chidu thi.

Dé tai da dat duoc cac muc tiéu nghién ctu.
Thang do cic yéu té marketing hdn hop ciia
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dé tai nghién ctru nay phu hop trong ngit cinh
cac truong DHNCL tai Viét Nam. Viéc chon
mau theo phwong phdp thuén tién va chi duoc
thuc hién tai TRHCM la mot han ché cta dé tai
nghién ctru nay. Nghién ctru trong tuong lai nén
thyc hién trén nhiéu ving mién cta Viét Nam dé
dat duoc tinh tong quat héa.

Nhiéu nghién cru chi ra rang, sinh vién khi
chon mot truong dai hoc nao do dé hoc tap, ho
bi chi phdi rat nhidu boi phu huynh, thdm chi
nhidu trudng hop do phu huynh quyét dinh. Do
d6 nghién ciru twong lai cAn mé rong dbi tuong
nghién ctru 1a phy huynh hoc sinh. Chuing ta nén
tim hiéu tAm quan trong ctia marketing hdn hop
trong quyét dinh chon Truong DPHNCL cho con
cta phu huynh. Tir d6 c6é nhitng thong tin da
chiéu dén cac dbi tugng cé lien quan gitip cac
truong DPHNCL thyc hién tuyén sinh hiéu qua
hon.

Dit liéu thir cép phuc vu cho chon mau, phan
nhém trudng dai hoc (sb lwong thi sinh tuyén
méi cdc ndm, hoc phi cac truong) dé 1am tiéu chi
phén tich, so sanh do B§ Gido duc va Dao tao
cung cip. Tuy nhién viéc cung chp nay c6 do tré
vé thoi gian, cu thé dén thang 1/2015 thi Bo méi
c6 dit liéu tuyén sinh ddy du ciia nim 2013; dit

lidu tuyén sinh nam 2014 B9 chua tong hop xong
do nhiéu truong chua ndp bao cao. Ngoai ra, viéc
bao céo dir liéu cua cac trueong cling chua that su
minh bach. Nhiéu trudng béo cdo s6 lugng tuyén
sinh thép hon nhidu so véi sé lugng tuyén thuc
té. Vi vy viéc phan nhom truong theo két qua
tuyén sinh hay hoc phi dé phén tich, so sanh chi
mang y nghia tuong déi. Pay ciing 1a mdt han ché
nho cua d@ tai, tuy nhién vé tong thé, n6 van co
y nghia quan trong cung cip quan diém cua sinh
vién PHNCL vé tdm quan trong clia marketing
hén hop dbi v6i quyét dinh chon trudong ctia ho.
Céc trudong DPHNCL van c6 thé st dung két qua
cta d& tai nghién ciru ndy tmg dung vao tinh hinh
thyc t& cta truong nhim tuyén sinh tét hon.

Piém méi clia dé tai 1a phat hién su khéc biét
vé tAm quan trong cta 7P trong quyét dinh chon
truong clia sinh vién giita cdc nhodm truong co
mirc hoc phi khac nhau, gitta nhdm dat chi tiéu
tuyén sinh va khong dat chi tiéu tuyén sinh. Tuy
nhién mai dirng lai & mirc do khadm phd, so sanh.
Do d6, cac nghién ctru twong lai ¢6 thé tap trung
nghién cru sdu hon vai tro cia 7P trong timg
nhém truong dé c6 cai nhin chi tiét va tmg dung
thue té, cu thé hon.
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